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[bookmark: _GoBack]Use the Internet and/or Strayer Library to research what your favorite retail store is doing in the four areas of price perception (proportional price evaluations, reference prices, perceived fairness, and gain-loss framing). Compare and contrast the store's methods of price communication as they relate to the strategies shared in Chapter 3. Propose a plan that provides specific ways for the selected retailer to improve in the four aspects of price perception.
Starbuck’s is one of my favorite retail stores. Based on proportional price evaluation, Starbuck’s has focused on offering quality and charge higher prices compared to its competitors, thus consumers would prefer purchasing from the store. In regard to reference pricing Starbuck’s does not offer lower prices compared to competitions but it has been able to attract more customers than its competitors. In regard to reference fairness, Starbuck’s has convinced its customers that its product offerings are of high quality and fair based on quality standards. Starbuck’s vision is built on treating all people like family by offering services that meets their needs and remaining loyal to their customers. One of the ways that Starbuck’s can improve in the four areas of pricing perception includes employment if a value based pricing because it maximizes profits. In addition, a research that focuses on analysis of consumers should be encouraged so that they set prices that target the largest number of customers, and at the same time promote the will of customers to pay for the product (Tsalis, 2020). 
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